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ABSTRAK

Dyan Tri Kurniasari. K7407070. PENGARUH BRAND AWARENESS, BRAND
ASSOCIATION DAN PERCEIVED QUALITY TERHADAP KEPUTUSAN
PEMBELIAN SEPEDA MOTOR BEBEK 4-tak MEREK HONDA (Studi
Kasus Di Kelurahan Cangakan Karanganyar). Skripsi. Surakarta : Fakultas
Keguruan dan lImu Pendidikan. Universitas Sebelas Maret, Januari 2015.

uk mengetahui pengaruh brand

gbilan sampel yang
mpling dengan cara
el ' g responden. Teknik
aala tekmk@‘fesmne ' dengan skala likert.

litian dapat_dis Raps® (1) Hasil perhitungan
data uji t untuk var|eI b Tawarene an tingkat signifikan 0,017,
varlabel brand assouan | de ngan'ti Signifikasi 0,013 dan varlabel perceived

awareness, brand association, dan pecelved quality) lebih kecil dari 0,05 maka
dapat dikemukakan bahwa variabel brand awarenes, brand association, dan
perceived quality berpengaruh secara parsial terhadap keputusan konsumen dan
variabel Perceived Quality memberikan pengaruh yang terbesar terhadap
keputusan pembelian karena memiliki koefisien regresi paling besar diantara
variabel-variabel bebas lainnya yaitu sebesar 0,213. (2) Terdapat pengaruh secara
simultan antara brand awareness, brand association, dan perceived quality
terhadap keputusan pembelian hal ini tercermin dari hasil uji F diperoleh nilai
probabilitas sebesar 0,000. Karena nilai probabilitas (0,000) lebih kecil dari 0,05,
maka Ho ditolak.
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ABSTRACT

Dyan Tri Kurniasari. K7407070. THE INFLUENCE OF BRAND
AWARENESS, BRAND ASSOCIATION AND PERCEIVED QUALITY TO
THE BUYING DECISION HONDA MOTORCYCLE 4-stroke IN SOCIETY
OF CANGAKAN. Thesis. Surakarta : Teacher Training and Education Faculty
Sebelas Maret University, January 2015.

partially between Brand Awareness Brand Association, and Perceived Quallty to
the buying decision 0 ; : oCi

know are there een Brand Awareness
Brand Associat  ’the buying decision Honda
motorcycle 4-stroke i

This rch method. The
population arg™all the | Stroke in society of
Cangakan. The dom sampling with
lotteri. The quo are 87 respondefits. The technique of
data collection ert scale. The data analysis
technique used isidouble ;

Based on the re goncluded that : (1) The
calculation of variableld and,awal has'a’s mﬂcance level of 0,017,
the variable data of l_-oi sso'l ion has a significance level of 0,013, the

qualitythas a's e level 0,000. Therefore, the
probability (brand awareness, brand ‘asséciation, and perceived quality) is smaller
than 0,05, it can be argued that the variables brand awareness, brand association,
and perceived quality are influence toward the consumer’s purchasing decision
partially and Perceived Quality variable gives the biggest impact to the buying
desicion because has the biggest regression coefficient among the other
independent variables which is 0,213. (2) there is simultaneous impact between
the of Brand Awareness, Brand Association, and Perceived Quality to the decision
buying Honda motorcycle 4-stroke in society of Cangakan. It is reflected in the
result obtained by the F test that its probable value is 0,000. Because the probable
value (0,000) is smaller than 0,05, then Ho is rejected.
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MOTTO

"Banyak Regagalan dalam hidup ini dikarenakan orang-orang tidak menyadari betapa
dekatnya mereRa dengan Reberhasilan saat mereka menyerah”

"Sesuatu yang befiim diRerjaRdi seri jita baru yakin Ralau
N y 5 »

"Tugas Rita bukg
mencoba itulah Ri
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