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ABSTRAK

PENGARUH CORPORATE IMAGE, RELATIONSHIP MARKETING,
TRUST PADA NIAT BELI PT. MENARA SENTOSA SURAKARTA

Oleh :
SUMA PRADANA
NIM. F1213061

Tujuan penelitian_ini-adalah untuk=mengetahui hubungan corporate image
dengan trust, hubungan relationship marketing dengan trust, hubungan trust dengan
purchase intention. Penelitian ini dilakukan pada konsumen PT. Menara Sentosa di
Surakarta.

Penelitian ini menggunakan metode survei. Populasi dalam penelitian ini
adalah seluruh konsumen PT. Menara Sentosa. Teknik pengambilan sampel yang
digunakan adalah purpesive sampling dengan jumlah sampel 190 orang konsumen.
Pengukuran tanggapan responden menggunakan 5 poin skala likert.

Sedangkan untuk penguijian hipotesis menggunakan analisis kausalitas untuk
mengetahui hubungan corporate image dengan trust, hubungan relationship
marketing dengan trust; hubungan trust dengan purchase intention. Hasil analisis
data diketahui bahwa corporate image.-berhubungan positif dengan trust, relationship
marketing berhubunganpositif .dengan trust, trust berhubungan positif dengan
purchase intention

Studi ini memiliki keterbatasan yaitu-memiliki-obyek amatan yang hanya
terfokus pada konsumen PT..Menara Sentosa Surakarta sehingga berdampak pada
terbatasnya generalisasi studi. ‘Oleh karena itu, dalam penelitian selanjutnya
diharapkan melengkapi keterbatasan pada penelitian ini.

Kata Kunci : Corporate image, Relationship Marketing, Trust, Purchase Intention



ABSTRACT

THE INFLUENCE OF CORPORATE IMAGE, RELATIONSIP MARKETING, TRUST
ON PURCHASE INTENTION PT. Menara Sentosa Surakarta

Oleh :
SUMA PRADANA
NIM. F1213061

The aim of this study was to'examine:the.relationship of corporate image with
trust, relationship marketing with trust, relationship of trust with purchase intention.
This study was done at PT. Menara Sentosa’s consumer in Surakarta.

This study used survey.method. The population in.this study are PT. Menara
Sentosa’s consumer. The .sampling technique was used purposive sampling with
amount of sample 190 consumer. The measurement of respondents to the
guestionnaire used 5-point Likert-type scale.

As for testing the hyphotesis using causality analysis to determine the
relationship of corporate image with trust, relationship of relationship marketing with
trust, relationship of trust with purchase intention. Analysis of the data found that
corporate image positively related to trust, relationship marketing positively related to
trust, trust positively related to purchase intention

This study has limitation including the observed object is focused only on the
PT. Menara Sentosa’s Consumer so it can influence the limitation of generalized
study. Therefore, the next researcch is expected to complete the limitation of this
research.

Keywords : Corporate image, Relationship Marketing, Trust, Purchase Intention
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MOTTO

“Urip iku Sejatine Gawe Urup”

- Mamiek Prakosa —

“Keep Your Eyes On The Stars And Your Feet On The Ground”

- Abraham Lincoln —

“Urip Kui Koyo Dolanan “Lompatan’, Nek diontang antingke, Sok Ning Ngisor, Sok
Ning Ndhuwur, Sok Nganggo Kesrimpet, Ning kudu.tetep Guyu, Ora pareng hangis,
ndak bubar’.

- Mamiek Prakosa —

Stay Hungry, Stay Foolish

- Steve Jobs —
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