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ABSTRAK

ANALISIS PENGARUH UTILITARIAN VALUE DAN HEDONIC VALUE TERHADAP
LOYALITAS DAN WORD OF MOUTH YANG DIMEDIASI OLEH CUSTOMER
SATISFACTION
( Studi pada “tas Elizabeth ” Surakarta )

Pramita Tri Maharani

F1213052
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menggunakan produk selain fashion wanita.

Kata kunci: Utilitarian Value, Hedonic Value, Customer Satisfaction, Loyalitas, Costomer
Loyalty, Word of Mouth, Gaya hidup, Fashion



ABSTRACT
ANALYSIS THE EFFECT OF UTILITARIAN VALUE AND HEDONIC VALUE LOYALTY

AND WORD OF MOUTH MEDIATED BY CUSTOMER SATISFACTION
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