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RINGKASAN

RAj Tysa Kusumowardhani. 2018. “Analisis Kepuasan Konsumen
Terhadap Produk Cokelat Monggo di Kotagede, Daerah Istimewa
Yogyakarta”. Dibimbing oleh Dr. Ir. Mohd. Harisudin, M.Si dan Susi Wuri Ani,
SP. MP. Fakultas Pertanian Universitas Sebelas Maret Surakarta.

Kakao merupakan salah satu komoditas ekspor dari subsektor perkebunan
yang merupakan komoditas unggulan nasional dan memberikan sumbangan devisa
ketiga terbesar setelah kelapa sawit dan karet. Salah satu jenis produk olahan dari
kakao adalah cokelat. Indone3|a darl tahun ketahun

kepuasan Ko men terhadap pr'uk , ‘

Cokelat .o;\ apa sgyang a diperpaiki

yang digunakan vyaitu Customer tlsfactlon Index menggunakan Program
Microsoft Excel 2016 serta Importance Performance Analysis menggunakan
Program SPSS 17.0.

Hasil perhitungan Costumer Satisfaction Index (CSI), tingkat kepuasan
konsumen produk Cokelat Monggo vyaitu sebesar 76.93% yang menunjukkan
bahwa secara keseluruhan konsumen sudah merasa puas. Alternatif strategi
pemasaran yang direkomendasikan yaitu pada strategi produk, pencantuman
informasi kandungan gizi diusahakan disetiap varian produk Cokelat Monggo.
Alternatif strategi distribusi yang dapat dilakukan adalah menyediakan prasarana
penjualan atau display. Alternatif strategi harga yang disarankan adalah melakukan
sensitivitas harga. Alternatif strategi promosi yang dapat dilakukan menjadi
sponsor kegiatan tertentu dan metode Word of Mouth (WOM). Peningkatan layanan
informasi dapat dilakukan dengan membuat menu khusus untuk kritik dan saran,
memperjelas akun resmi Cokelat Monggo disetiap produk maupun iklan dan
promosi serta memperbaharui data website.
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SUMMARY

RAj Tysa Kusumowardhani. H0814106. 2018. Analysis of Consumer
Satisfaction to Chocolate Monggo Product in Kotagede, Daerah Istimewa
Yogyakarta. Supervised by Dr. Ir. Mohd. Harisudin, M.Si and Susi Wuri Ani, SP.
MP. Agriculture Faculty of Universitas Sebelas Maret Surakarta.

Cocoa is one of the export commodities of the estate sub-sector which is the
national leading commodity and contributes the third largest foreign exchange after
palm oil and rubber One type of processed product from cocoa is chocolate

triggered the developmefit ofth chocolate mdustr ne of the pioner chocolate
industry in the name of arts is C colate Monggo. During 13

ompetitiomin t an net be avoided as well as
. from that Chocolate

, ampling method With

Index usmg Microsoft Excel 2016 Proram and Importance Performance Analysis
using SPSS 17.0 Program.

The result of calculation of Costumer Satisfaction Index (CSI), consumer
satisfaction level of Chocolate Monggo product that is equal to 76.93% indicating
that overall consumer have been satisfied. Alternative marketing strategy
recommended is the product strategy, add flavor variations that are becoming a
trend in the community and renew halal certification of Monggo Chocolate
products. Alternative distribution strategies that can be done is to provide sales or
display infrastructure. The recommended price strategy alternative is to price
sensitivity. Alternative promotional strategies that can be carried out to sponsor
certain activities and the Word of Mouth (WOM) method. Information service
improvement can be done by creating a special menu for criticism and suggestions,
clarifying the official Monggo Chocolate account in each product and advertising
and promotion as well as updating website data.
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