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MOTTO 
 

I believe in the sun, even when it is not shining 

And I believe in love, even when there is no one there 

And I believe in God, even when He is silent.
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ABSTRAK 

 

Yosephine Juliana. D0215105. 2019. “Analisis Wacana Kritis Meme Politik 

(Studi Deskriptif Kualitatif Meme Politik dalam Akun Twitter Capres – 

Cawapres Fiktif Nurhadi – Aldo Menjelang Pilpres 2019)”. Skripsi. Program 

Studi Ilmu Komunikasi. Fakultas Ilmu Sosial dan Politik. Universitas Sebelas 

Maret, Surakarta.  

  
Menjelang pemilihan presiden kedelapan Republik Indonesia, yang jatuh 

pada tahun 2019, masyarakat Indonesia dibuat terheran dengan kehadiran dua 

sosok laki-laki. Sosok itu adalah Nurhadi dan Aldo, yang mengaku sebagai 

pasangan calon dalam Pilpres 2019. Sontak, masyarakat dibuat kaget oleh capres 

dan cawapres fiktif ini. Sebab caranya meramaikan kampanye Pilpres 2019 

melalui Twitternya menuai banyak perhatian khalayak, khususnya masyarakat 

yang aktif dalam media sosial. Twitter dengan nama pengguna @nurhadi_aldo 

tersebut digunakan sebagai sarana pergerakan Nurhadi – Aldo untuk ikut 

meramaikan suasana kampanye Pilpres yang cukup panas. 

Kehadiran Nurhadi – Aldo di tengah kampanye Pilpres 2019 diduga akibat 

kejemuan aktivitas politik yang seringkali menimbulkan konflik perpecahan 

karena perbedaan pilihan. Meme menjadi alternatif bagi Nurhadi – Aldo 

menunjukkan kritikannya terhadap situasi politik yang terjadi. Meme-meme 

yang diunggah dalam akun Twitter @nurhadi_aldo memuat kritik, sindiran, dan 

sarkasme sebagai bentuk kekecewaan Nurhadi – Aldo kepada pemerintah dan 

para pendukung fanatik. Akan tetapi, tidak hanya kritik, Nurhadi – Aldo kerap 

menggunakan humor kedalam memenya. Humor yang digunakan lekat dengan 

unsur pornografi dan obat terlarang, yaitu ganja. Kesan humor pornografi 

menjadi ciri khas Nurhadi – Aldo yang dikenal oleh masyarakat. Meme-meme 

kontroversi ini bahkan tetap disukai oleh siapapun. Selain itu, Nurhadi – Aldo 

mengungkapkan bahwa pihaknya lebih senang memiliki humor berbau porno 

daripada harus sama dengan pendukung lain yang menggunakan ujaran 

kebencian. Namun, merujuk kepada UU ITE yang mengatur informasi elektronik, 

Nurhadi – Aldo sebenarnya telah melanggar salah satu undang-undang, yakni 

Pasal 27 Ayat 1 UU ITE No. 11 Tahun 2008 Tentang Informasi dan Transaksi 

Elektronik, yakni terkait transmisi asusila. Sebab wacana kritik yang 

disampaikannya melalui media sosial mengandung sikap asusila yang merusak 

moral bangsa. 

Kata kunci: meme, analisis wacana kritis, UU ITE. 
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ABSTRACT 

 

Yosephine Juliana. D0215105. 2019. “Critical Discourse Analysis of Political 

Memes (Descriptive Qualitative Study of Political Memes on Twitter 

Account of Fictional Presidential – Vice Presidential Candidates Nurhadi – 

Aldo Ahead of 2019 Presidential Election)”. Undergraduate Thesis. 

Department of Communication Studies. Faculty of Social and Political Sciences. 

Universitas Sebelas Maret, Surakarta. 

 

Ahead of the election of the eighth president of the Republic of Indonesia, 

which would be held on 2019, the Indonesian people were astonished by the 

presence of two men. They were Nurhadi and Aldo, who claimed to be another 

candidate pair in the 2019 Presidential Election (Pilpres 2019). Suddenly, the 

society was shocked by these fictional president and vice president candidates. 

Because the way they enliven the 2019 Presidential Election’s campaign through 

Twitter attracted a lot of public attention, especially those who were active in 

social media. Twitter account with the username @nurhadi_aldo was used as a 

medium of Nurhadi – Aldo’s movement to enliven the atmosphere of the 

presidential campaign which was quite tense. 

Their presence in the midst of the 2019 Presidential Election campaign 

was allegedly due to the fed-up of political activity which often led to conflicts 

because of different choices. Meme became an alternative for Nurhadi - Aldo to 

show their criticism of political situations that occurred. Memes that had been 

uploaded on Twitter account @nurhadi_aldo contained criticism, satire, and 

sarcasm as forms of Nurhadi - Aldo's disappointments to government and 

fanatical supporters. However, not only criticism, Nurhadi - Aldo often used 

humor into their memes. Humors used were related to pornography and illegal 

drug, marijuana. Humors in pornography was a popular distinctive feature of 

Nurhadi - Aldo in society. This controversy memes even remained to be liked by 

anyone. In addition, Nurhadi - Aldo revealed that they would rather had porn 

humor than like other supporters who used hate speech. However, referring to 

the Electronic Information and Transactions Law (ITE Law) that regulates 

electronic information, Nurhadi - Aldo actually had violated one of the laws, 

which is Article 27 Paragraph 1 of Electronic Information and Transactions 

Law No. 11 of 2008 concerning Information and Electronic Transactions, 

related to immoral transmissions. Because, the critical discourses that delivered 

through social media contained much immoral attitudes which possible to 

damage the nation's morals. 

Keywords: meme, critical discourse analysis, ITE Law. 
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