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PERSEMBAHAN 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Karya ini saya persembahkan untuk: 

Keluarga tercinta, kekasih tersayang, dan sahabat yang telah mendukung. 
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Kegagalan hanya terjadi bila kita menyerah 

- Lessing – 
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ABSTRAKSI 

 

Dwi Yanto Arisaputra, 2017. Pengantar karya Tugas Akhir ini berjudul 

“Perancangan Promosi Panic Artwork melalui Media Komunikasi Visual”. 

Adapun permasalahan yang dikaji adalah (1) Bagaimana merancang strategi  

promosi Panic Artwork agar dapat dikenal masyarakat di Kota Solo? dan (2) 

Bagaimana memilih elemen media promosi yang tepat, efektif, dan komunikatif 

untuk memperkenalkan Panic Artwork? Tujuan utama dari perancangan ini adalah 

merancang strategi promosi Panic Artwork agar mampu menarik perhatian 

masyarakat mengenai keberadaan Panic Artwork maupun jasa-jasa yang 

ditawarkan melalui media komunikasi visual. Panic Artwork adalah studio foto 

yang berada di Solo Baru yang berdiri sejak tahun 2014. Panic Artwork 

menyediakan sarana jasa fotografi antara lain wedding photography, prewedding 

photography, dan studio foto. Untuk mempromosikan jasanya tersebut, Panic 

Artwork menggunakan media promosi hanya berupa instagram. Namun Instagram 

dirasa kurang untuk mempromosikan Panic Artwork. Oleh karena itu, dengan 

adanya penambahan perancangan promosi ini, diharapkan dapat menambah 

eksistensi Panic Artwork. 
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  ABSTRACT 

 

Dwi Yanto Arisaputra, 2017. An Introduction to Final Project entitled 

“Designing Panic Artwork’s Promotion through Visual Communication Media”. 

The problems studied are (1) how to design Panic Artwork’s promotion strategy 

in order to be known by the public in Solo City? and how to select the 

appropriate, effective, and communicative element of promotion media to 

introduce Panic Artwork? The main objective of research was to design Panic 

Artwork’s promotion strategy in order to attract the public’s attention about the 

existence of Panic Artwork and the services offered through visual 

communication media. Panic Artwork is a photograph studio located in Solo Baru 

and has been established since 2014. Panic Artwork provides photography 

services including wedding photography, prewedding photography, and 

photograph studio. To promote the services, Panic Artwork used Instagram only 

as promotion media. However, instagram is considered as promoting Panic 

Artwork inadequately. Therefore, this addition of promotion design is expected to 

increase the existence of Panic Artwork.     
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