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ABSTRAK 

 

PERSEPSI UMKM TERHADAP BRAND AWARENESS BANK BJB KOTA 

SURAKARTA 

EMANUELA ARETA INDRASARI 

F3616018 

Perkembangan perbankan yang terus meningkat tiap tahunnya mengakibatkan 

adanya persaingan yang ketat antar bank dalam menarik minat masyarakat untuk 

menggunakan produk yang ditawarkan. Untuk menarik minat nasabah tersebut 

diperlukan strategi yang tepat, setiap bank perlu mempunyai brand yang melekat dihati 

masyarakat. Untuk itu setiap bank perlu membangun brand awareness kepada 

masyarakat. Brand awareness berpengaruh terhadap tingkat kepercayaan masyarakat. 

Jika tingkat brand awareness  tinggi akan meningkatkan kepercayaan masyarakat 

untuk menggunakan suatu produk. Tujuan dari penelitian ini adalah untuk mengetahui 

bagaimana persepsi Brand Awareness UMKM terhadap Bank BJB Kantor Cabang 

Surakarta, dan strategi yang diambil pihak Bank BJB Kantor Cabang Surakarta dalam 

meningkatkan brand awareness. 

Metode analisis yang digunakan dalam penelitian ini adalah analisis deskriptif. 

Data yang digunakan adalah data primer dan sekunder. Data primer diperoleh dari 

jawaban responden mengenai persepsi brand awareness Bank BJB Kantor Cabang 

Surakarta dan wawancara langsung dengan pihak Bank BJB Kantor Cabang Surakarta. 

Data sekunder diperoleh dari buku dan sumber lainnya. Hasil pengumpulan data 

tersebut disajikan dalam bentuk tabel dan diagram. 

Berdasarkan kuisioner terhadap 50 responden menunjukkan bahwa kebanyakan 

responden berjenis kelamin laki – laki sebesar 66%, responden dengan tingkat 

pendidikan terakhir SMA sebesar 38%, responden berusia 30 – 37 tahun sebesar 24%, 

responden dengan jenis pekerjaan wiraswasta sebesar 74%, responden pelaku industri 

kreatif subsektor Kuliner sebesar 18%, dan responden yang pernah menggunakan 

layanan perbankan sebesar 90%. Tanggapan responden terhadap analisis Brand 

Awareness pada tingkat Top of Mind sebesar 2%, tingkat Brand Recall sebesar 2%, 

tingkat Brand Recognition sebesar 18%, dan tingkat Unaware of Brand sebesar72%. 

 

Kata Kunci : Industri Kreatif, Brand awareness, Bank BJB KC Surakarta 
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ABSTRACT 

 

PERCEPTION UMKM OF BRAND AWARENESS BJB BANK SURAKARTA  

EMANUELA ARETA INDRASARI 

F3616018 

The development of banking which continues to increase each year results in 

intense competition between banks in attracting the public to use the products offered. 

To attract customers' interest, the right strategy is needed, each bank needs to have a 

brand that is inherent in the community. For this reason, each bank needs to build 

brand awareness for the community. Brand awareness affects the level of public trust. 

If the level of high brand awareness will increase public confidence in using a product. 

The purpose of this study was to find out how the perception of MSME Brand 

Awareness on BJB Bank Surakarta Branch Office, and strategies taken by the Bank 

BJB Surakarta Branch Office in increasing brand awareness. 

The analytical method used in this study is descriptive analysis. The data used 

are primary and secondary data. Primary data obtained from respondents' answers 

regarding perceptions of brand awareness Bank BJB Surakarta Branch Office and 

direct interviews with Bank BJB Surakarta Branch Office. Secondary data is obtained 

from books and other sources. The results of data collection are presented in the form 

of tables and diagrams. 

Based on questionnaires on 50 respondents, it was shown that most respondents 

were male by 66%, respondents with the last education level of senior high school were 

38%, respondents aged 30-37 years were 24%, respondents with entrepreneurial jobs 

were 74%, respondents were industry players creative Culinary subsector by 18%, and 

respondents who have used banking services amounted to 90%. Respondents' response 

to Brand Awareness analysis at the Top of Mind level was 2%, Brand Recall level was 

2%, Brand Recognition rate was 18%, and the Unaware of Brand rate was 72%. 

 

Keywords: Creative Industry, Brand awareness, Bank BJB KC Surakarta 
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