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ABSTRAK

PERSEPSI UMKM TERHADAP BRAND AWARENESS BANK BJB KOTA
SURAKARTA

EMANUELA ARETA INDRASARI
F3616018

Perkembangan perbankan yan terus meningkat tiap tahunnya mengakibatkan

menggunakan produk
diperlukan strategi ya

tersebut disajikan dalam bentuk tabel dan dlagram

Berdasarkan kuisioner terhadap 50 responden menunjukkan bahwa kebanyakan
responden berjenis kelamin laki — laki sebesar 66%, responden dengan tingkat
pendidikan terakhir SMA sebesar 38%, responden berusia 30 — 37 tahun sebesar 24%,
responden dengan jenis pekerjaan wiraswasta sebesar 74%, responden pelaku industri
kreatif subsektor Kuliner sebesar 18%, dan responden yang pernah menggunakan
layanan perbankan sebesar 90%. Tanggapan responden terhadap analisis Brand
Awareness pada tingkat Top of Mind sebesar 2%, tingkat Brand Recall sebesar 2%,
tingkat Brand Recognition sebesar 18%, dan tingkat Unaware of Brand sebesar72%.

Kata Kunci : Industri Kreatif, Brand awareness, Bank BJB KC Surakarta
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ABSTRACT

PERCEPTION UMKM OF BRAND AWARENESS BJB BANK SURAKARTA
EMANUELA ARETA INDRASARI
F3616018

The development of banking which continues to increase each year results in
intense competition between banks in gttracting the publlc to use the products offered.

regarding percéptions rand awareng
direct interviews with B JB Surakarta

were 74%, respondents were industry players creative Culinary subsector by 18%, and
respondents who have used banking services amounted to 90%. Respondents' response
to Brand Awareness analysis at the Top of Mind level was 2%, Brand Recall level was
2%, Brand Recognition rate was 18%, and the Unaware of Brand rate was 72 %.

Keywords: Creative Industry, Brand awareness, Bank BJB KC Surakarta
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