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Komoditi kemiri merupakan komoditi pertanian unggulan bagi petani di 

Kabupaten Alor, sehingga kegiatan usahatani kemiri yang dilakukan berdampak 

langsung terhadap pendapatan dan tingkat kesejahteraan masyarakatnya. Usaha 

pemasaran kemiri dengan pola pemasaran yang digunakan belum menunjukkan 

pembagian keuntungan yang adil antara petani, pedagang pengumpul dan pedagang 

besar (pedagang antar pulau). Kegiatan pascapanen kemiri yang bersifat tradisional, 

kekurangan modal usaha dan  kondisi prasarana dan sarana transportasi yang terbatas 

turut mempengaruhi tingkat efisiensi pemasaran kemiri.  

Penelitian ini bertujuan: (1) mengetahui pola saluran pemasaran kemiri yang 

terbentuk di Kabupaten Alor; (2) mengetahui efisiensi pemasaran kemiri di Kabupaten 

Alor melalui pendekatan marjin pemasaran dan farmer’s share; dan (3) mengetahui 

prioritas strategi yang tepat diterapkan dalam meningkatkan efisiensi pemasaran 

komoditi kemiri di Kabupaten Alor. 

Penelitian ini bersifat deskriptif dengan metode survei. Pengumpulan data dilakukan 

dengan kuesioner, wawancara dan dokumentasi. Petani responden sebanyak 100 orang 

dipilih secara quota sampling dari enam desa yang dipilih secara purposive. Lembaga 

pemasaran dipilih dengan metode snowball sampling. Saluran pemasaran dijelaskan 

secara deskriptif. Efisiensi pemasaran diketahui melalui pendekatan analisis marjin 

pemasaran dan farmer’s share. Perumusan alternatif strategi dilakukan dengan analisis 

SWOT dan dilanjutkan dengan penentuan prioritas strategi dengan analisis matriks 

QSP. 

Hasil penelitian menunjukkan bahwa (1) saluran pemasaran kemiri kupas terdiri 

dari empat saluran pemasaran. Saluran yang paling efisien dan terbaik untuk pemasaran 

kemiri kupas adalah saluran IV yaitu  petani - pedagang besar antar pulau - pedagang 

besar Surabaya, dengan marjin pemasaran terkecil (19,72%) dan farmer’s share terbesar  

(80,28%) ; (2) Strategi prioritas yang dapat diterapkan oleh Pemerintah Kabupaten Alor 

untuk mendukung peningkatan efisiensi pemasaran kemiri adalah dengan meningkatkan 

akses terhadap teknologi pascapanen modern melalui kemitraan dengan perusahaan 

besar/perusahaan mitra dari luar daerah dan penambahan modal kepada para pelaku 

pasar yang disediakan bank pemberi kredit usaha; (3) Pemerintah Kabupaten Alor 

membuat kebijakan melalui pelaksanaan program peningkatan infrastruktur jalan untuk 

jalan-jalan desa dan jalan-jalan usahatani terutama pada wilayah-wilayah sentra 

penghasil kemiri serta menambah alokasi anggaran pembangunan untuk mendukung 

penerapan strategi prioritas yang telah dihasilkan. 
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SUMMARY 

 

Ridwan Iskandar, S641408015. 2016. Efficiency Analysis and Candlenut 

(Aleurites moluccana) Marketing Strategy in Alor District. Thesis: Post Graduate 

Program of Sebelas Maret University Surakarta. Under Direction by of Prof. 

Dr.Ir. Suprapti Supardi, MP and Dr. Ir. Mohamad Harisudin, M.Si. 

 

Candlenut is an agricultural commodity for farmers featured in Alor District, so the 

candlenut farming activities undertaken directly impact the level of income and welfare. 

Candlenut marketing efforts with marketing pattern used has not shown equitable 

sharing of benefits among farmers, traders and wholesalers (inter-island traders). 

Postharvest activities that are traditional candlenut, shortage of venture capital and 

conditions that limited transportation infrastructure also affects the level of candlenut 

marketing efficiency.  

This study aims to: (1) determine the pattern of candlenut marketing channels 

formed in Alor District; (2) determine the efficiency of marketing candlenut in Alor 

District through marketing margin approach and farmer's share; and (3) knowing 

development priority right strategy implemented hearts improve marketing efficiency 

candlenut commodity in Alor District. 

This research was descriptive survey method. Data was collected through 

questionnaires, interviews and documentation. Farmers respondents were 100 people 

selected by quota sampling from six villages were selected purposively. Marketing 

agencies selected by snowball sampling method. Marketing channels described 

descriptively. Marketing efficiency through an approach known marketing margin 

analysis and the farmer's share. The formulation of strategic alternatives conducted by 

SWOT analysis followed by prioritization strategy matrix analysis QSP. 

The results showed that (1) shelled candlenut marketing channels consist of four 

marketing channels. Channels that are most efficient and best for shelled candlenut 

marketing is the channel ie farmers IV - inter-island wholesalers - wholesalers 

Surabaya, with the smallest marketing margin (19.72%) and the largest farmer's share 

(80.28%); (2) Priority strategies that can be done by the Government of Alor district to 

support improved marketing efficiency candlenut is to improve access to post-harvest 

technology modern through partnerships with large enterprises / companies partners 

from outside the region and the capital increase to the market makers who provide the 

lending bank venture , maintain the quality of products and increase sales volume by 

utilizing shelled candlenut processing technology developments outside the region as 

well as increase promotional activities to expand or increase the area of marketing and 

new customers; (3) Alor regency government policy making through the 

implementation of the program for the improvement of road infrastructure village roads 

and farm roads, especially in the areas of candlenut production centers and increasing 

the development budget allocation to support the implementation of priority strategies 

that have been produced. 
 


