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ABSTRAK

Arwina Merizkawati. D0215019. Penggunaan Secondary Account di Instagram
pada Generasi Milenial Usia 18-24 Tahun (Studi Deskriptif tentang Faktor-
Faktor yang Menentukan Penggunaan Secondary Account di Instagram pada
Kalangan Mahasiswa Generasi Milenial Usia 18-24 Tahun di Wilayah
Surakarta). Skripsi. Program Studi llmu Komunikasi. Fakultas Ilmu Sosial dan
Politik. Universitas Sebelas Maret Surakarta. 2019.

Kemajuan teknologi komunlka3| melhlrkan cara baru dalam bertukar pikiran yaitu
melalui media sosial. Mediassesials kan korr unlka5| di seluruh dunia menjadi
lebih mudah dan cepat#S )
merupakan platform

mempresentasikan
memicu munculn
media sosial. K
Goffman o )
berfokus pada

mengontrol, mémpeng ah'| ain. Maraknya kegiatan
aktualisasi diri dari afi menimbulkan fenomena baru
dalam pengguna ncul i'secondary account sebagai jalan
pintas untuk me a’ secondary account ini

ang ingin ditampilkan. Akun

penggunanya bebasmei "
emandang citra di media sosial.

ini memungkinkan
Pengguna Instagram ya

mungkin perilaku di dunia maya. Metode penelitian yang digunakan dalam penelitian
ini yaitu deskriptif kuantitatif dengan teknik purposive sampling. Deskriptif
kuantitatif merupakan penelitian yang datanya diperoleh dari sampel populasi
penelitian di lapangan yang dianalisis menggunakan metode statistika. Penelitian ini
menemukan bahwa terdapat perbedaan penggunaan antara akun utama sebagai front
stage dengan secondary account sebagai back stage yang dimiliki oleh responden.
Terdapat beberapa faktor yang menentukan penggunaan secondary account antara
lain mengunggah foto/video dan hasil karya, mengikuti/menyalurkan hobi dan
berkeluh kesah secara online, content editing pada unggahan akun utama, bersenang-
senang dan mencari kepuasan bermedia sosial, stalking akun orang lain dan
mengikuti akun idola, mengikuti/menyalurkan bisnis online, mengunggah konten
paid promote, mencari informasi tentang beasiswa, melakukan kegiatan dakwah, dan
menunjang aktivitas di akun utama.

Kata Kunci: Instagram, Aktualisasi Diri, Citra Diri, Teori Dramaturgi,
Impression Management, Secondary Account
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ABSTRACT

Arwina Merizkawati. D0215019. The Use of Secondary Accounts on Instagram in
Millennials Aged 18-24 Years (Descriptive Study of Factors that Determine the Use
of Secondary Accounts on Instagram Among Millennials Generation Students
Aged 18-24 Years in The Surakarta Region). Undergraduated Thesis.
Communication Science Department. Faculty of Social and Political Science.
Sebelas Maret University of Surakarta. 2019.

In this modern era, obstacles in excanglng information have been helped by the

existence of internet netwo progress of this communication
technology has led to & 3, namely through social media.
Social media makes con munlcatlo d easier and faster. One of these
social media is | s the main goal to share
the work of ph graph 00th conscigusly and unconsciously,
there is a desire’ . ther people. This is what
triggers the emerge ich Ceates an self-image on
social media. i : y&lheory by Goffman in
1959 which ‘ee@mes fr psycholal o]s) tha ocuses on individual
behavior. Impr sion uencing, and changing
the perception of other§—The rise Ofselfa tuallza Ol actlv ies rather than sharing
the work of phograph : gnomefion ‘use of Instagram. Then,
the secondary count preser Mage® on thef main account. On this

secondary account;

d what things they want to
display. This account

ss of image on social media.

The research method used in this research is quantitative descriptive with purposwe
sampling technique. Quantitative descriptive research is the data from the sample
population of the study in the source which is analyzed using statistical methods. This
study found that there were differences in use between the main account as a front
stage and the secondary account as the back stage owned by respondents. There are
several factors that determine the use of secondary accounts, including uploading
photos / videos and work, following / channeling hobbies and complaining online,
having fun and looking for social media satisfaction, stalking other people's accounts
and following idol account, participating / channeling online business, uploading
paid promoting content, finding information about scholarships, carrying out
missionary activities, and supporting activities on the main account.

Keywords: Instagram, Self Actualization, Self-Image, Dramaturgy Theory,
Impression Management, Secondary Account
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