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ABSTRAK

Miswantoro. K7407107. PENGARUH BRAND AWARENESS, BRAND
ASSOCIATIONS, PERCEIVED QUALITY, DAN BRAND LOYALTY
TERHADAP KEPUTUSAN PEMBELIAN HANDPHONE SONY
ERICSSON (Studi Pada Mahasiswa FKIP UNS). Skripsi. Surakarta: Fakultas
Keguruan dan Ilmu Pendidikan. Universitas Sebelas Maret, Oktober 2011.

Tujuan penelitian ini adalah (1) untuk mengetahui pengaruh variabel
brand awareness, brand associations, perceived quality, dan brand loyalty secara
bersama-sama terhadap keputusan pembelian handphone merek Sony Ericsson,
(2) untuk mengetahui pengaruh variabel brand awareness, brand associations,
perceived quality, dan brand loyalty secara parsial terhadap keputusan pembelian
handphone merek Sony Ericsson.

Pada penelitian ini digunakan metode penelitian deskriptif kuantitatif.
Populasi pada penelitian ini adalah seluruh mahasiswa pengguna handphone Sony
Ericsson di Fakultas Keguruan dan Ilmu Pendidikan Universitas Sebelas Maret
Surakarta. Sampel diambil dengan teknik non probability sampling dengan cara
accidental sampling. Jumlah sampel pada penelitian ini adalah 80 responden.
Teknik pengumpulan data yang digunakan adalah teknik kuesioner dengan skala
Likert. Teknik analisis data yang digunakan adalah teknik analisis regresi
berganda.

Berdasarkan hasil penelitian dapat disimpulkan bahwa: (1) Terdapat
pengaruh yang signifikan antara variabel brand awareness, brand associations,
perceived quality, dan brand loyalty secara bersama-sama terhadap keputusan
pembelian handphone Sony Ericsson di mahasiswa pengguna handphone Sony
Ericsson di Fakultas Keguruan dan Ilmu Pendidikan Universitas Sebelas Maret
Surakarta. Hal ini ditunjukan dengan nilai probabilitas 0,000 < 0,05. (2) Terdapat
pengaruh yang signifikan antara variabel brand awareness terhadap keputusan
pembelian handphone Sony Ericsson di mahasiswa pengguna handphone Sony
Ericsson di Fakultas Keguruan dan Ilmu Pendidikan Universitas Sebelas Maret
Surakarta yang ditunjukan dengan nilai probabilitas 0,000 < 0,05, variabel brand
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associations terhadap keputusan pembelian handphone Sony Ericsson di
mahasiswa pengguna handphone Sony Ericsson di Fakultas Keguruan dan Ilmu
Pendidikan Universitas Sebelas Maret Surakarta yang ditunjukan dengan nilai
probabilitas 0,001 < 0,05, variabel perceived quality terhadap keputusan
pembelian handphone Sony Ericsson di mahasiswa pengguna handphone Sony
Ericsson di Fakultas Keguruan dan Ilmu Pendidikan Universitas Sebelas Maret
Surakarta yang ditunjukan dengan nilai probabilitas 0,029 < 0,05, dan brand
loyalty terhadap keputusan pembelian handphone Sony Ericsson pada mahasiswa
pengguna handphone Sony Ericsson di Fakultas Keguruan dan Ilmu Pendidikan
Universitas Sebelas Maret Surakarta yang ditunjukan dengan nilai probabilitas
0,007 < 0,05.
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ABSTRACT

Miswantoro. K7407107. INFLUENCE OF BRAND AWARENESS, BRAND
ASSOCIATIONS, PERCEIVED QUALITY, AND BRAND LOYALTY TO
DECISION PURCHASING OF BRAND HANDPHONE SONY ERICCSON
(A Study at Students of FKIP UNS). Thesis. Surakarta: Teacher Training and
Education. Sebelas Maret University, October 2011.

The purpose of this research is (1) to know influence of variable of brand
awareness, brand associations, perceived quality, and brand loyalty by together to
decision of purchasing of brand handphone Sony Ericsson, (2) to know influence
of variable of brand awareness, brand associations, perceived quality, and brand
loyalty by partial to decision of purchasing of brand handphone Sony Ericsson.

The methods used in this study was descriptive quantitative research
methods. Population at this research is all student consumer of handphone Sony
Ericsson in Teacher Training and Education Faculty of Sebelas Maret University
of Surakarta. Sampel taken with technique of is non sampling probability
accidental. Amount of sampel of this research is 80 responder. Technique data
collected the used was questionnaire technique with scale of likert. Technique
analyse data the used is technique multiple linear regression analysis.

Based on this research can be cocluded that: (1) there are influence which
is significance between variable of brand awareness, brand associations, perceived
quality, and brand loyalty by together to decision of puchasing of handphone
Sony Ericsson in student consumer of handphone Sony Ericsson in Teacher
Training and Education Faculty of Sebelas Maret University of Surakarta. This is
reflected in the result with probability value 0,000<0,05. (2) There are influence
which is significance between variable of brand awareness to decision of
purchasing of handphone Sony Ericsson in student consumer of handphone Sony
Ericsson in Teacher Training and Education Faculty of Sebelas Maret University
of Surakarta which was show with probability value 0,000<0,05, variable brand
associations to decision of purchasing of handphone Sony Ericsson student

consumer of handphone Sony Ericsson in Teacher Training and Education Faculty
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of Sebelas Maret University of Surakarta which was show with probability value
0,01<0,05, variable perceived quality to decision to purchasing of handphone
Sony Ericsson student consumer of handphone Sony Ericsson in Teacher Training
and Education Faculty of Sebelas Maret University of Surakarta which was show
with probability value 0,029<0,05, and brand loyalty to decision of purchasing of
handphone Sony Ericsson student consumer of handphone Sony Ericsson in
Teacher Training and Education Faculty of Sebelas Maret University of Surakarta
which was show with probability value 0,007<0,05.
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MOTTO

“Allah tidak membebani seseorang melainkan sesuai dengan kesanggupannya.”
(Q.S. Al-Bagarah: 286)

“Berusahalah bukan untuk menjadi orang sukses tetapi berusahalah menjadi
orang yang berharga.”
(Albert Einstein)

“Berbakti kepada orangtua adalah keutamaan™
(Penulis)
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