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MOTTO 
 
 
 
 
 
  

 

“I’d made it this far and refused to give up, because all my life I had always finished 

the race.” 

 

(Louis Zamperini) 

 

 

 

“Allah has perfect timing, never early, never late.  

It takes a little patience and it takes a lot of faith.  

But it’s worth the wait.” 

 

(Anonymous) 
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ABSTRACT 
 

PHENOMENON OF INTENTION BEHAVIOR USING E-TICKETING 
APLICATIONS IN SURAKARTA  (STUDY ON TIX ID APPLICATION) 

This study aims to investigate the process of forming intentions in 
using the TIX ID e-ticketing application conducted by consumers. In this 
study, observing the process of forming intentions in using e-ticketing 
applications is influenced by the attitude and belief variables. This is 
done to explain the two variables can affect the intention to use the TIX 
ID e-ticketing application. In this study, the observed factors are perceive 
ease of use, perceive of discount, and perceive of risk. 

  
The survey was conducted online using non-probability sampling. 

The research sample consisted of 198 respondents taken in the city of 
Surakarta. To elaborate between the conceptualized variables, this 
study uses Structural Equation Modeling with the IBM SPSS AMOS 26 
program. 

The results indicated that the attitude variable influenced the 
process of forming intention to use the TIX ID application significantly, 
while the discussion of the belief variable results was not significant. 
This is because the consideration in the payment process that will be 
made has several impacts in the future. 

 

Keywords: intension to use, belief, attitude, perceive ease of use, 
perceive of discount, perceive of risk dan e-ticketing. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

commit to user 

library.uns.ac.id digilib.uns.ac.id 



 

ix 
 

ABSTRAK 
 

FENOMENA PERILAKU NIAT DALAM MENGGUNAKAN APLIKASI 
E-TICKETING DI SURAKARTA (STUDI PADA APLIKASI TIX ID) 

Studi ini bertujuan untuk menyelidiki proses pembentukan niat 
dalam menggunakan aplikasi e-ticketing TIX ID yang dilakukan oleh 
konsumen. Dalam studi ini, pengamatan proses pembentukan niat 
dalam menggunakan aplikasi e-ticketing dipengaruhi oleh variabel 
attitude dan belief. Hal tersebut dilakukan untuk menjelaskan kedua 
variabel tersebut dapat mempengaruhi niat dalam menggunakan 
aplikasi e-ticketing TIX ID. Pada penelitian ini, faktor-faktor yang diamati 
adalah perceive ease of use, perceive of discount, dan perceive of risk. 

Survey dilakukan secara online dengan menggunakan non-
probability sampling. Sample penelitian terdiri atas 198 reponden yang 
diambil di Kota Surakarta. Untuk mengelaborasi antar variabel yang di 
konsepkan, penelitian ini menggunakan Structural Equation Modeling 
dengan program IBM SPSS AMOS 26. 

Hasil penelitian mengindikasikan bahwa variabel attitude 
mempengaruhi proses pembentukan niat untuk menggunakan aplikasi 
TIX ID secara signifikan, adapun diskusi hasil variabel belief tidak 
signifikan. Hal ini dikarenakan pertimbangan dalam proses pembayaran 
yang akan dilakukan memiliki beberapa dampak di masa yang akan 
datang. 

 

Kata Kunci: intension to use, belief, attitude, perceive ease of use, 

perceive of discount, perceive of risk dan e-ticketing. 
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