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Strategi promosi merupakan salah satu faktor yang sangat penting 

bagi perusahaan dalam menungkatkan volume penjualan. Untuk 

menghadapi persaingan usaha yang semakin ketat, menuntut setiap 

perusahaan meningkatkan promosi produknya kepada konsumen. PT. Astra 

International Tbk-Isuzu Solo merupakan perusahaan ternama dan besar 

yang bergerak di bidang otomotif kendaraan niaga dan kendaraan pribadi. 

Dalam penjualannya PT. Astra International Tbk-Isuzu Solo tentu tidak 

lepas dari kegiatan pelaksanaan strategi promosi. Strategi pelaksanaan 

promosi merupakan langkah-langkah yang secara berurutan dari awal 

sampai akhir dalam proses mempromosikan suatu produk, yaitu melalui 

moving exhibition (movex). yang terdiri dari kegiatan kunjungan langsung, 

pameran mall, serta pameran khusus otomotif. 

Penulisan tugas ahkir ini bertujuan untuk mengetahui penerapan 

strategi moving exhibition (movex) pada penjualan kendaraan niaga untuk 

meningkatkan pembelian customer yang sudah diterapkan oleh PT. Astra 

International Tbk – Isuzu Solo serta menjelaskan berbagai macam kegiatan 

– kegiatan moving exhibition dan kelebihan dari penerapan strategi moving 

exhibition (movex). 

Metode dari penelitian ini adalah penelitian deskriptif. Data primer 

diperoleh dari wawancara dengan marketing PT. Astra International Tbk-

Isuzu Solo dan hasil observasi penulis. Data sekunder diperoleh dari 

literatur buku-buku, jurnal dan data perusahaan. Hasil penelitian ini 

menunjukkan bahwa manajemen PT. Astra International Tbk – Isuzu Solo 

telah melakukan kegiatan strategi promosi moving exhibition (movex) 

dengan baik untuk memperkenalkan produk kendaraan niaga kepada calon 

customer sehingga konten promosi dapat tersampaikan kepada calon 

customer dengan jelas mengenai kendaraan niaga. 

 

 

Kata kunci : promosi, moving exhibition, kendaraan niaga.  
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IMPLEMENTATION OF THE MOVING EXHIBITION (MOVEX) 

PROMOTION STRATEGY IN COMMERCIAL VEHICLES TO 

IMPROVE CUSTOMER PURCHASES PT. ASTRA INTERNATIONAL 

TBK-ISUZU SOLO 

 

ABSTRACT 

ADINI NUR RAMADHAN 

F3217001 

Promotion strategy is one of the most important factors for 

companies in increasing sales volume. To face increasingly fierce business 

competition, requires every company to increase its product promotion to 

consumers. PT. Astra International Tbk-Isuzu Solo is a well-known and 

large company engaged in the automotive commercial vehicle and private 

vehicle sector. In selling PT. Astra International Tbk-Isuzu Solo certainly 

cannot be separated from the implementation of a promotional strategy. The 

promotion strategy is a series of stages from beginning to end in the 

promotion process of a product, namely through moving exhibitions 

(movex). which consists of direct visit activities, mall exhibitions, and 

special automotive exhibitions. 

 

Writing this final task aims to determine the application of the 

moving exhibition strategy (movex) in the sales of commercial vehicles to 

increase customer purchases that have been implemented by PT. Astra 

International Tbk - Isuzu Solo and explained the various kinds of moving 

exhibition activities and the advantages of implementing the moving 

exhibition strategy (movex). 

 

The method of this research is descriptive research. Primary data 

obtained from interviews with marketing PT. Astra International Tbk-Isuzu 

Solo and the author's observations. Secondary data were obtained from 

literature books, journals and company data. The results of this study 

indicate that the management of PT. Astra International Tbk - Isuzu Solo 

has carried out a moving exhibition (movex) promotional strategy well to 

introduce commercial vehicle products to prospective customers so that 

promotional content can be conveyed to potential customers clearly about 

commercial vehicles. 

 

 Keywords: promotion, moving exhibition, commercial vehicle 
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