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ABSTRAK

ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI
NIAT PEMBELIAN ONLINE (STUDI PADA SHOPEE
INDONESIA)

Oleh :
Agung Dwi Gunawan
F0217005

Perilaku pembelian merujuk pada niat individu sebelum melakukan
pembelian. Niat beli konsumen dapat dilihat melalui persepsi mereka akan suatu
hal, seperti persepsi-kemudahan, persepsi manfaat , persepsi resiko yang nantinya
akan mempengaruhi  sikap konsumen . Selain persepsi dan sikap, niat beli
konsumen secara online juga dipengaruhi E-WOM(Electonic Word of Mouth)
seperti ulasan dan rating baik positif maupun negatifyang diberikan oleh konsumen
yang telah melakukan pembelian sebelumnya . Ketiga variabel tersebut akan
mempengaruhi niat beli-konsumen. Tujuan penelitian ini adalah menilai hubungan
antara persepsi kemudahan,persepsi manfaat,dan persepsi resiko terhadap sikap
konsumen dan hubungan antara sikap konsumen dengan niat beli konsumen yang
akan dimoderasi oleh variabel valenst online review. Sebanyak 250 responden
diperoleh dengan membagikan-kuesioner secara-online. Kriteria responden yang
digunakan dalam penelitian ‘ini_yaitu individu.yang memiliki rencana pembelian
atau pernah melakuakn pembelian melaui Shopee yang bertempat tinggal di Kota
Surakarta. Data yang telah diperoleh pada penelitian ini dianalisis menggunakan
Partial Least Squares — Structural Equation Modeling (PLS-SEM). Hasil analisis
data pada penelitian ini menunjukkan bahwa ada hubungan yang signifikan antara
persepsi kemudahan, persepsi manfaat, terhadap sikap konsumen. Hubungan antara
sikap konsumen dengan niat beli juga menunjukan hasil yang signifikan .
Sementara, itu persepsi resiko memiliki pengaruh negatif terdadap sikap konsumen
namun tidak signifikan. Temuan selanjutya yaitu valensi online review tidak
memoderasi hubungan antara sikap konsumen dengan niat pembelian. Secara
keseluruhan, temuan ini memberikan implikasi kepada praktisi dan akademisi
sebagai dasar pengetahuan yang dapat dikembangkan.

Kata kunci : persepsi kemudahan, persepsi manfaat, persepsi resiko, sikap, valensi
online review, niat beli



ABSTRACT

ANALYSIS OF FACTORS AFFECTING ONLINE PURCHASES INTENTION (STUDY ON SHOPEE
INDONESIA)

Agung Dwi Gunawan

F0217005

Purchase behavior refers to an individual's intention before making a purchase.
Consumers' purchase intention can be seen through their perception of something, such
as perceived ease of use , perceived usefulness, and perceived risk which will affect
consumer attitudes. In addition to perceptions and consumer attitudes, online consumer
purchase intentions are also influenced by E-WOM (Electonic Word of Mouth) such as
positive and negative reviews and ratings given by consumers who have made previous
purchases. These three variables will affect the consumer's purchase intention.The
purpose of this study is to assess the relationship between perceived ease of use ,
perceived usefulness, and“perceived risk on consumer attitudes and the relationship
between consumer attitudes'and consumer purchase intentionswhich will be moderated
by the online review valence variable. A totalvof 250 respondents were obtained by
distributing online questionnaires. The respondent criteria used in this study are
individuals who have a purchase plan or have made:a purchase through Shopee who
reside in the city of Surakarta. The data obtained in this study were analyzed using Partial
Least Squares — Structural Equation Modeling (PLS-SEM).The results of data analysis in
this study indicate that there is a significant relationship between perceived ease of use,
perceived usefulness, and consumer attitudes. The relationship between consumer
attitudes and purchase intentions also shows significant results. Meanwhile, risk
perception has a negative influence on consumer attitudes but is not significant. The next
finding is that online review valence does not moderate the relationship between
consumer attitudes and purchase intentions. Overall, these findings have implications for
practitioners and academics as a knowledge base that can be developed.

Keyword: perceived ease of use, perceived usefulness, perceived risk, consumer
attitudes, online review valence, consumer purchase intentions.
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